
Sinclair's attempt
to influence the
election by
pressuring its
stations to run an
anti-Kerry
presentation with
nothing on the other
side shows the undue
influence being
exercised by
corporations as
fewer owners amass
more and more
outlets.  This is
one more
demonstration that
the FCC ought not to
be encouraging this
but should be
working for exactly
the opposite
situation, enabling
the stations to have
more of a local
impact and more
nearly represent the
people they serve.


